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Social Media and EHDI
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(Which ones?)
(Who?)
When?2

How?

Why?
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Let's Get together (in person)
and drink coffee fogether.

Here are a bunch of popular
articles about coffee.

Watchme as |

You
Tube
= - -
Here is where | drink coffee.

| come here alot, | am the Moyor,

1am 13 and | drink coffee when
I'm not taking pictures of myself.

Here is a vintage p:cT e of me
Here is a collection of pictures drinking coffee. mass s
) and recipies of coffee drinks.
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online community

The Landscape of Social Media Users

http://bit.ly/159n1kD

The Landscape of Social Media Users

p ppe 0
Ise 0
Use Facebook 67 Women, adults ages 18-29
Use Twitter 16 Adults ages 18-29, Af_rica n-Americans,
urban residents
Use Pinterest 15 Women, adults under 50, whltgs, those
with some college education

Adults ages 18-29, African-Americans,

Use Instagrom 2 Latinos, women, urban residents

Use Tumblr 6 Adults ages 18-29

Source: Pew Research Center’s Internet & American Life Project Post-Election Survey, November 14—
December 09, 2012. N=1,802 internet users. Interviews were conducted in English and Spanish and on
landiine and cell phones. Margin of error is +/- 2.6 percentage points for results based on internet
users. Facebook figures are based on Pew Research Center’s Internet & American Life Project Omnibus
Survey, December 13-16, 2012. Margin of error for Facebook data is +/- 2.9 percentage points for
results based on internet users (n=860).
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Which social media option(s) do you use?

(select all that apply)

Which social media option do you use the MOST?2
(choose only one)

Twitter

Je-—

LinkedIn

Pinterest

oo [
-

facebook 129
Tumblr . witter
Linkedin 70
MySpace I Pinterest 41
Google+ 35
Online communitie... - YouTube 64
Tumblr 10
Other . MySpace 1

Online communities

0 26 52 78 104 130 for people with 41
hearing loss

Other 10

—— Pir
T\ ﬁ‘,“
—-YouTube [1]
-Tumblr [1]
{ MySpace
Onlir mun [7]
Twitter 7
Linkedin 10
Pinterest 0
Google+ 5
YouTube 1
Tumblr 1
MySpace 0
Online communities for
people with hearing loss 7

Other
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Why do you use social media?

-

Other

(Optional)

0 23 46 69 92 115

Submit

Information (about issues related to
hearing loss, events, products, efc.) 86
Support 63

Stay in touch with others 115 ]
er 1

www facebook.com
facebook
Facebook helps you connect and share with Sign Up
the people in your life. It's free and anyone can join

Full Name:

Your Email

S New Password:
q 3 X o 1am: (Select sex: 1%
e Birthay: ( Month: 13 Day. 1) Year: 1%

How do | use ite Poll question
Can be used for personal and/or professional use According to a study by the International Data
. ) ) Corporation (IDC) and sponsored by facebook...how
Share information such as arficles and products that (may) many times on average do users check facebook on their
interest you smartphone per day?
Share pictures and videos Ak ”mes
B. 10 fimes

Follow Pages and Groups

D. 30 times

Find us on

Facebook

€ €n




https://www.facebook.com/pages/EHDI-Early-Hearing-
Detection-and-Intervention/2177313082731632fref=ts

Benefits

Social media site with 1.06 billion monthly users (as of
December 2012)

Articles (mainstream and journal) that pertain to our field
are posted by our peers

Events happening nationally and locally are shared
New products announcements
Information to share with families

Other facebook pages
O Check out our “Likes”

5Like

@ .

L ihe-numbers-1.06-bilion-monthiy-active-users/

happens on facebook...
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https://www.facebook.com/NCHAM.USU

lll National Center for Hearing
Assessment and Management

(

Filter out (hide) what you don't want if it gets
overwhelming

May want to consider a personal profile and a business
profile

And always remember...

€0

Welcome to Twitter.
Find out what's happening, right nowiswith the people
nd organizations you care sbout.




@InfantHearing
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How do | use it2

((

NCHAM

Q@infantHearing
Some chikiren are bor listeners, others need our help. We are here
o provide help and supportfo children with hearing loss and to thelr
families.

Cache Valley, UT - infanthearing.org

@ . L 1+ [ o Fotow

NCHAM o nantiiearing 16.
The Hearing Review News shares some helpful activties that

parents can do with children who have hearing loss....
fo.me/1GANAPIKY

NCHAM nfantiear "
A recent research of The Chinese University of Hong Kong (CUHK)
revealed that chidren with mild bilateral hearing... fo.me/EMMMATTh

€0

Itis intended to be a laid back, low key outlet to network
and LEARN

YOU control your level of involvement
Follow and read
Tweet and interact

Commonly used at conferences to communicate events,
changes to schedules, interesting facts, etc.

Teach me how to Twitter!

Core Vocabulary

Create a username/handle:
O @tinachildress

Tweets:

O 140 characters (keep it short and sweetl)
O Statements

O Observations

O Questions

€0

€0

Mention/Reply — Someone tags you in a tweet

Timeline — where the magic happens
O All tweets display here

Hashtag - # followed by words/numbers
O Used fo filter tweets
O Similar to Gmail “Labels” or Outlook “Folders”

Retweet - a “rebroadcast” of a tweet verbatim

MT — modified tweet
O Adding fo/Commenting on someone else’s tweet

Results for #ncham B

Tweets Too a1/ Peosie you olow.

amy Goorgo dosian oxuCOess 2
£ o Wobiar Soca eda & Ear Hearng Detctn &

Inaronton €10y Wt How, Whon,Why: o4 08 NOT

el

patti durr PotE cpaticur v
Dr. Karl White has {NCHAM shared Dr. Petito's PP dispeling the

myths of Speech belng almighty? ? ? fb.me/23YSIWPKQ

B A Gioice can 40e
PLANEX 'FE®5#E, 27— hUSBERE TS v 7 PLWUCHGO1-8
(PodiPhones/ds/... 1,885 3 [77% 7 A(='ur” hret=']
‘amazon.co Jp/PLANEX%ES%80%8.

0 View summary

Gianluca Di Marzio “cirario v 12
asroma, nuovi contatt per #Bastos del #Lione, finter su giovane

lento francese #Ncham el tleHavre, #Lazio fore su #ederson.

€0

The anatomy of a tweet

RETWEET

EAA @EduAuc MENTION
((ﬂﬂ Is 1 HA prescription enough for kids in noisef @ryanwmccreery

ponders paper by @jeficrukiey| journals. ww.comithenearingjour

HASHTAG

EAA & d
((‘uu Earplugs. In School? Students In Richardson Experiment With

Hearing Loss bit ly/163YP7F via [@keranews|#audpeeps #audiology

EAA (E "
((ﬂu May s the month for better speech and hearing! Great time for

education 0 do hearing health promotion in schools!

audiol




www.pinterest.com

A few (million) of your favorite things.

Log in to Pinterest

Forgotyour passwr?
Signup row
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How do | use it2

Online pinboard

Visual social bookmarking site

Can't share something without an
image

When you share something on
Pinterest, each bookmark is called a

pin

When you share someone else's pin on i
Pinterest, it's called a repin i Repin

You group pins together by topic onto
various boards or pinboards in your NN

profile. Each board mimics a real-life
pinboard

“Early intervention activities”

Benefits

Great place for ideas

. o it|
Usually static images (pmlt
Links fo other resources and other "“Pinners”

Often the pins are pre-organized for easier perusing
O (but you can change organization to your liking)

Often used in giveaways

You can even have a “Pin this" shortcut on your browser
bar

You can share pins on other sites like Facebook and Twitter

The synergistic effects of social media

The Repin Effect... Pin! Pin! Pin!

Edit || ¥ Repin
Pinterest S0 B

facebook S

When your pin or product image is repinned a lot of times you

get a viral effect. It is spread on Pinterest, Facebook AND Twitter!

hitp://buypir ins.net/wp-content/uploads/2012/04/buypir it it -jpg

www.linkedin.com

Linked . T

Be great at what you do.

Registraton takes less than 2 minutes.

’ Get started — it’s free.

First Name

Last Name

Email

=

1/
U make my lving ¢hroagh ehe relationshipe
armared wetizing Linkedln”
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How do | use ite Parts of your profile

Business-oriented social media site Background Education
. . O summary, including
Information shared = online CV specialties Languages
People can follow you or your Group Experience Courses
You can see who has viewed your profile Honors & Awards Test Scores
O If you upgrade to Premium, you get more information on this Projects Publications
Skills & Expertise Groups
O Peers and friends can O Discussions, polls, variety
“endorse” you of information
Organizations Following
O Usually specific to a
(] Volunteer Experience & company/organization
In e Causes

Poll question

) Which is the correct order for the most popular social
Vs. f networking sites?
S A. Facebook, MySpace, Pinterest, Orkut, Twitter, LinkedIn

[B. Facebook, Twitter, LinkedIn, Pinterest, MySpace, Google+ ]

Similarities Differences C. Facebook, Google+, Ning, Linkedin, MySpace, Pinterest
Connections = Friends Flag to remember posts
Like = Like Can tell what Connection

“order”
Update = Status oraer

a 1st=you are
Comments Connected

O 2nd = someone you are
Suggests people you may Connected fois
know Connected
Share

(ﬂn (‘uﬂ hitp:/A (arficles/social-networking-websites

. 1 M H "
Benefits early intervention” - groups
Connect with other professionals
7 results for early Intsrvention o
Join Groups and Follow pages for information paet > Sy imarvsotonPristonts e o
R eneioss oo o :
Job hunting/posting e e [ ——
_ . . . P} AR - B
Get the latest information on a variety of fopics [rrS—— cing oo it ra Toddr !
[T S e >

e Edloston

Early Intervention Irelan
Tosnareinamasn asot e imporiance of eary dlagnoss ans
Langusges. - Intrventon egardng cren

Ireland

. o o nemwork Simiar
B al Early Intervention Therapists & Educators.

5]

=
B o ecny o oo cors o

[ ]

nerapis, prysicalthorapts, an spoechanguage.
metrochildren Early Intervention Specialsts

(e ThOPUPOSO I g1oup 1 o odcalon and aaronoss of
aary mervtion oo cr agency,

€0




www.youtube.com
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How do | use it2

Google

vllll IUhE Signin oogl
‘8ign in now, and use your YouTube account to: . o

o Wit everyuers .

1T suviviimfutii

Video-sharing website where people can upload, view and share videos (not static
images)

Device instructions

O Many manufacturers have their own “channel”

O Troubleshooting guides

O Guides that other users have created (e.g., how fo connect to an iPod)

Therapy ideas

Curriculum )\
Materials

Aciiios ou u e
Demonstrations

Karaoke

Sharing

O Opportunity for children to see other children, parents to see other children
O Hear children talk / see children sign

O Cochlearimplant inifial activations

CAVEAT: Most aren't captioned

O Newer videos have CC button which uses voice recognition technology and is only
moderately accurate

“ling sounds”

Syivia, on now mplan, Ling sounds, repeats words,
promptad says wants fi
oy James Hazara - 4 yare

Ling Six Sound Test

p——

Amelia practiing the Ling Sounds
olcampow 2y - T22vows
. Ara e lotnsLng Sounde o g e ojcs vt
s osc sounc Tos L Soms o1
TR Ling 6 Sound Tes. Preview
o s Evan -1 e -85 s
d The i3 10 i ofa el rocucad s i o Al

Fasin Savase it Grros o o Sl
Reese responds o i the Ling sounds!
o ThaBoushard - ars a0 200 viws
Thore "L sounc st igh o oy, T . oo of
Ron oponng o1 6 osh oo

& Orew Hearsthe "Lings" Speech Therapy Sounds (Gochiear

¢

o TumOuEars -6y - 11714vions

Online Communities

How do | use it2

€

Ask a question once and get a myriad of opinions
Can be brand-specific information

Emotional support

Share pictures, videos, links, information and opinions

Parents learn from other parents, professionals learn from other
professionals...we all learn from each other

No concern over "billable fime”

Sergei Kochkin

Only 2% of HHP refer their patients to peer-support groups. Check out our
newest patient aural education article in today's eNewsletter on the value of
Self-Help groups; guest author Brenda Battat. If you are not a subscriber please
do so at www, betterhearing. orgfprofessionals

NCHAM
www.infanthearing.org




EHDI PALS
www.ehdipals.org

Versionsnespanol disponibi pronto

Online communities

professional

Educational Audiology list-serve (EAA)
O http://www.edaud.org/displaycommon.cfm?

an=1&subarticlenbr=11 (

Audiology Community (AAA)
O hitp://community.audiology.org/AAA/Home/

AUDIOLOGY

ASHA Community (ASHA)
O hitp://community.asha.org/ASHA/Home

ASIMCommunity

€0
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eno

EHDI Conference page
www.ehdiconference.org

EHDI)

Contact Us 2014 Early Hearing Detection & Intervention Meeting

b

€N

Online communities
Hearing Journey (Advanced Bionics) H =
O http://www.hearingjourney.com €arng gﬁfﬂg.’fm

Cochlear

O http://www.cochlearcommunity.com Cosear- Community

Hear Peers (Med-El)

O http://www.hearpeers.com HearPeers ©Mmunm

Hearing Like Me (Phonak)
O http://www.hearinglikeme.com

Online communities

AG Bell
O http://listeningar

pokenlangu:

don %w:/ﬁ‘;‘% /3l

FOR THE DEAF AND HARD OF HEARING

ALEXANDER GRAHAM B

Hearing Loss Association of America
y/content/w:

O hitp://www.hearingloss Hearing Loss
R&% Association

of America

€0

Other places to look

If there is a particular syndrome, etiology or symptom of
hearing loss, you can often find a group discussing it!

O GoogleGroups Gougle
—
B YahooGroups YaHOO! GrROUPS

bigtent

O BigTent

€N
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Poll question

maiy keep
I have participated in an online community week‘\'l‘i'[e
I'have referred a family to an online community ?dEGS‘

| am going to start investigating online communities

| don't feel comfortable participating in online
communities

blogs and viogs

Benefits

How do | use it2

€0

Web + log = blog

Blog = dynamic website

O Information is updated more frequently

O Newest posts are towards the top

O Able to easier “tag" content so it is more searchable

Less expensive to create and maintain than a static
website

People often add links to other social media sites for

sharing
C 4 D |

Blog example

Tt | e navr | sn | s | romac | conoyvousas | e I
Hands & Voices

 for your child is what makes the choice right”

) Enes RS | Conmenss RSs searen
SwserlinosHangss | Children's Museum- Monthly Special Needs Family Nights... Would you like to

£l o 1.y 12, 2013 by Ibarcancvoies become a member?

i oner parents of deaf

Ngns

Recent Entries

Become a member of lnois

the 2nd AIEARS. Family

Fun Walk.... Si . Parentsndiduals - 25
Sian Ciass for Spanisn Postod o dy 3,201

Access to information in longer, more narrative form

Can subscribe to blog email lists and/or access via RSS
feeds so you don't have to keep going back to the blog to
read new content

Find links to other blogs and resources both for the
professional and consumer

O Helpful for families starting out on their hearing loss journey —
can be very empowering

a

€0

10
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Issues to consider: Be careful...your days could look like this!

If you are doing the reading: - ' — -

O Check with your supervisor 2 < A ¥y /, : £ / 3 j/ 3
Many schools are establishing social media guidelines & Qg ¢ 54 X I 5 N
Firewalls often prevent access to social media Tweet. Post. Pin. Digg.

O Don't forget to check out what other people are checking & AR 2 ) 2

out! 5 \/ 5 \/ : l/ s ; ./_;

If you are doing the writing: Re-pin. Tweet.  Like.  Retweet.

O Check with your supervisor / N / \
May need special permission fo access certain sites = s =< //v 73

O Whatis your purpose? >

O How often will you post2 Blog. Comment. Tweet. Re-blog.

O Who will post contente { l/ A Vi \/’ A / |

O Who will monitor responses? [ s 4

+L Share. Chat. Tweet.

Benefits to you

Information 24/7 and often searchable

Finding out about products, news, events
O Can be very specific questions
O Current

Connecting with others

Leveraging the expertise of others to analyze information
and summarize

If you've been “hoarding” information, now you can
share!

Great place to refer kids and families when you don't
know the answer

Social Media Revolution 2013

video by Socialnomics

Just because it's online, doesn't mean it's true...know your

authors/sources . .
O www.snopes.com SOCIal Medla haS become
What you post can potentially be seen by ANYONE the #1 aCtIVIty on the web

Consider privacy issues

O Especially when it comes to pictures!

D PR { FRPA

O Being socially connected with parents, students and students ! We will no longer search for products and services...
you supervise

They will find us via social media.
Many schools have strict Firewall restrictions

O you will probably do a portion of perusing social media on
your own time

(ﬂn hitp:// i net/2013/01/01/sociakmedia-video-2013/.

11



vintage social networking

LinkedIn Pinterest  YouTube
foursquare

Instagram

hitp:/luronghands. wordpress.com © Tohn Atkinson, Wrong Hands
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Gracias
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